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Times of economic uncertainty can hit different businesses in various ways. Worldwide Ecommerce revenue fell by over 6% in 
2022 owing to economic uncertainty and high inflation. Such data indicates that, while Ecommerce businesses thrived at the 
beginning of the pandemic, they are not immune to the effects of the global recession.   

However, projections for 2023 show a significant increase in revenue, a trend that is expected to continue up to 2027. While 
improved market conditions are forecasted, B2B Ecommerce businesses are struggling to survive the present situation. Cloudfy 
offers the perfect solution: 10 ways we can help your B2B business make the best of the recession. 

1. AUTOMATION AND OPTIMIZATION 

Periods of recession are already marked by high operating costs. Combine these with technological inefficiency, and you are 
looking at thousands in avoidable costs. One of the ways to reduce overheads is by creating and optimizing a viable solution 
stack.  

Your B2B Ecommerce platform should ideally be helping you reduce operating costs and processing times. A tech package 
that only automates part of the process and requires manual operations is inefficient and leaves room for errors. It is also a poor 
investment on your part, as you are getting limited functionality at a relatively higher cost.  

Automation for B2B Ecommerce businesses should start from order processing up to sale processing, returns management, 
and even approval processes for returning clients. Your B2B Ecommerce platform should act as a comprehensive self-service, 
letting wholesale clients process the entire order and purchase process all in one place. 

2. INTEGRATION OPTIONS  

Third-party apps and functions used within your B2B 
Ecommerce platform may not always be the best idea. For 
one, they can create duplicate costs, which drain your profit 
margins without adding value to your business or offering 
your clients any benefits for working with you. Not only do 
they result in overall higher costs, but they also require you 
to dedicate more labor to maintain them across the business 
platform.   

https://www.statista.com/outlook/dmo/ecommerce/worldwide#revenue
https://www.cloudfy.com/platform/products/b2b-ecommerce/


A deep dive into your platform, starting from the supply chain to the 
inventory management, digital marketing, and the purchase process 
and delivery, can reveal where you may be spending more than it’s 
worth.    

A single, integrated platform creates a better and more effective 
business model. This can help you manage all aspects of the business 
in one place while clients are offered better and more efficient services. 
ERP integrations, for example, are a great way to enhance productivity, 
where you can manage various business facets in one place.  

3. ENHANCED SALES 

A recession period means your sales may be struggling. B2B businesses 
especially suffer as other businesses cut out services in an effort to reduce 
costs to save their profit margins. With each business attempting to 
attract and maintain customers, competition can increase significantly. 
At such a time, you may need a new or innovative approach to offer your 
clients a unique selling point that attracts them to you

4. UPDATES AND RE-PLATFORMING 

As a business develops and grows, its needs can also change. A shift 
in economic conditions is just one example of a business needing to 
rethink its approach. You may outgrow your current B2B Ecommerce 
platform for a number of reasons. The important factor here is to 
analyze your needs with changing internal and external circumstances 
and realize when an update is needed.   

Constant updates are costly and inefficient yet can seriously harm 
platform functionality if you don’t carry out regular maintenance. A more 
viable option is a SaaS-based platform that can offer all the features 
you need without the additional burden of frequent maintenance. 
Cloudfy takes care of the upkeep and simplifies the site, for example, 
by allowing various integrations and multi-site hosting on the same 
platform.   

While recession periods present many challenges, they can also open up new opportunities. Cloudfy helps you capitalize on these 
opportunities with a number of built-in features that come with your B2B Ecommerce platform. With automated services like 
customer purchase insights, personalization tools, and multi-site capability, you can cater to different audiences and utilize real-
time data to create better customer experiences.

https://www.cloudfy.com/platform/integrations/
https://www.cloudfy.com/platform/products/b2b-ecommerce/
https://www.cloudfy.com/platform/features/multi-storefront/


5. COST REDUCTION 

As a common recession policy focuses on cost reduction, businesses 
can sometimes overlook their most damaging costs in the process. 
You may incur additional costs without a reliable platform to 
host your business. You would require your IT team to manage 
and maintain the site, starting with a considerable hardware and 
software investment.  

These are not one-off costs either; you would need to invest 
in maintenance, upkeep, upgrades, and storage. Once you’ve 
outgrown your current system, you may find yourself starting the 
whole process again to invest in a viable system.   

6. SCALING OPPORTUNITIES 

While businesses struggle to survive in a recession, Cloudfy can 
help you tackle that uncertainty and grow. B2B Ecommerce 
solutions, however well thought out, are pointless and potentially 
disastrous if they don’t take into account scaling. Business growth 
is hindered if your system is not built to support it.  

An effective Ecommerce platform gives you a scalable 
environment, which lets you vigilantly respond to efficiently 
changing market factors. New features should become available 
as your business grows and has a need for them. 

7. ERROR REDUCTION 

All businesses rely on quick and accurate data processing to maintain 
day-to-day operations. Ecommerce businesses, especially those that still 
rely on manual data entry or processing, are left far behind and leave a 
lot of room for errors and mistakes. Additionally, it is simply inefficient to 
handle so many processes manually. 

Not only do such errors contribute to costs, but they also influence the 
customer experience. During a recession, where customer retention 
may already be challenging, this system can lead to lost customers. 
With Cloudfy, you can automate the order processing and inventory 
management system, so there is no room for errors. It also helps you 
avoid piling up inventory during a low-sales period. 

A platform like Cloudfy takes care of tech support and upgrades while offering other cost-saving options. As it allows you to 
process invoices and track orders directly through the platform, features like assisted sales.   

Cloudfy is built with this flexible setup and is designed to switch to increased storage and processing capacity as you need it. 
Where a recession might mean you need a new business model, you can rely on this platform to adapt to the change, for example, 
if you decide on switching from a B2B to a B2C or even a hybrid operation model. 



8. INVENTORY TRANSPARENCY 

Recessional periods are a cause for concern to your clients as much 
as you. B2B businesses, in particular, need to be aware of this, as their 
clients rely on them to conduct their own business. The uncertainty 
caused during a period of recession can lead to worried clients, who may 
ultimately begin shopping around to satisfy themselves.  

Cloudfy helps you manage your inventory levels to important stakeholders, 
including your clients and the sales department. Cloudfy offers real-time 
updates on your site. Automated stock update emails and notifications 
to clients also help ensure the client will return, reassuring the client that 
you can provide what they are looking for. 

9. SIMPLE MANAGEMENT  

Resource management is a vital component of a 
business operating in a struggling economy. The larger 
the business, the bigger this concern becomes because 
you need greater resources to maintain operations. A 
business operating multiple sites, multiple brands, and 
stores will likely be stretched thin.  

Complex systems like this become harder to maintain 
during times of economic uncertainty. Naturally, this is 
reflected in your client’s experiences and can cost the 
business greatly. An integrated platform like Cloudfy 
moves all business operations into one place where they 
can be managed and maintained easily. It also adds 
greater flexibility to your business setup, helping you 
adapt to new situations. 

10. CLIENT RETENTION  

Client retention is the ultimate goal at a time when sales generally 
begin to fall. It is an important business goal regardless of 
circumstance. That said, your Ecommerce platform should help 
you achieve this goal. 

From the client’s perspective, satisfaction with the purchase process 
and ease of placing future orders are key. That is why Cloudfy 
emphasizes its customer-friendly setup, which includes reduced 
error potential, inventory transparency, and assisted ordering, 
among other features, to ensure the client always has a satisfactory 
experience. The personalized purchase experience ensures your 
client will always come back to you. 



FAQs

1. HOW CAN CLOUDFY HELP MY B2B ECOMMERCE BUSINESS DURING A RECESSION? 

Cloudfy may assist your B2B Ecommerce firm by offering a cloud-based platform that is versatile, scalable, and economical, 
allowing you to cut expenses while enhancing efficiency. 10 helping ways are: 

	» Automation and optimization 
	» Integration options 
	» Enhanced sales 
	» Updates and re-platforming 
	» Cost reduction 
	» Scaling opportunities 
	» Error reduction 
	» Inventory Transparency 
	» Simple management 
	» Client retention 

Click to know more! 

2. WHAT ARE THE BENEFITS OF AUTOMATION AND OPTIMIZATION FOR B2B ECOMMERCE 
BUSINESSES? ? 

B2B Ecommerce organisations may benefit from automation and optimization in a variety of ways, including  

	» Higher productivity,  
	» Decreased mistakes,  
	» Faster order processing, 
	» Enhanced customer experiences.  

Automation may assist you in streamlining workflows, eliminating manual chores, and increasing overall operational efficiency.  

Optimization may help you improve the performance of your website, increase search engine presence, and improve the 
consumer experience.  

Even during a recession, you may decrease expenses and boost income by employing Cloudfy’s automation and optimization 
measures. 

https://www.cloudfy.com/b2b-ecommerce-software-demo
https://www.cloudfy.com/solutions/by-need/automation/
https://www.cloudfy.com/solutions/by-need/automation/


3. WHAT INTEGRATIONS DOES CLOUDFY OFFER 
FOR B2B ECOMMERCE BUSINESSES? ? 

Cloudfy provides B2B Ecommerce firms with EDI and ERP connectivity 
solutions, allowing you to effortlessly link your Ecommerce platform 
with your back-office systems.  

EDI Integration helps to automate your order processing, invoicing, 
and shipping procedures using EDI connectivity. 

ERP integration allows you to sync your inventory, pricing, and customer 
data between your Ecommerce platform and your ERP system.  

4. WHAT SHOULD I CONSIDER WHEN 
UPDATING AND RE-PLATFORMING MY 
B2B ECOMMERCE BUSINESS? 

When upgrading and re-platforming your B2B 
Ecommerce firm, you must consider:  

	» Cost 
	» Scalability 
	» Customization possibilities 
	» Connectors 
	» Integrations 
	» Security 

Also, consider the influence on your current workflows, 
customer experience, and search engine exposure. 
Cloudfy provides a scalable and adaptable platform 
that can be readily modified and linked with your 
existing systems, as well as superior security features 
and complete support. 

5. HOW CAN CLOUDFY HELP ME REDUCE COSTS 
FOR MY B2B ECOMMERCE BUSINESS? 

Cloudfy would help you to reduce cost by following ways: 

	» By delivering an economical and scalable cloud-based platform 
	» By enabling you to reduce the need for expensive gear and 

software 
	» By lowering your overall IT costs 
	» Allows you to automate your operations  
	» Increases overall productivity 
	» Mobile responsiveness and Omnichannel support 
	» Tailored experiences help to attract and retain consumers 
	» By increasing revenue while decreasing total expenses 

https://www.cloudfy.com/solutions/by-need/replatforming/


 WORK WITH A TRUSTED PARTNER

To answer all these questions and the many others you will certainly have about the best B2B ecommerce software for your 
manufacturing, distribution, or service business the expert team at Cloudfy will be happy to help.

Cloudfy has been designed from the beginning to meet the needs of B2B ecommerce and you can launch a new site in weeks 
rather than months or even years. You can fully integrate orders, pricing, product and stock data with a range of ERP, warehouse 
and accounting systems.

 Upgrade your B2B Ecommerce Stack with ease

REQUEST A DEMO I HAVE QUESTIONS FIRST

 B2B Ecommerce may struggle due to the recession, but Cloudfy is here to keep your head and revenue high. As a fully integrated 
platform, it helps you optimize operations and maintain client satisfaction. During a period of high costs and low sales, it can help 
you become more efficient while keeping your clients happy. 

Time to get started and see what Cloudfy can do for you

http://www.cloudfy.com/about-us/
http://www.cloudfy.com/contact
http://www.cloudfy.com/contact

